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The FAP Framework helps to frame \h
OKR stretch goals in more realistic ,
and motivational terms:
exceptional performance for fitness criteria.
These potentially disruptive and differentiating
' levels of capability may enable new
market segments and redefine markets.
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The metrics make defining good OKRs
easier and more effective.

Create feedback loops for double-loop learning |
using a Strategy Review and Service Delivery Review |
to drive evolutionary improvement to achieve the OKRs.

More Information: https://kanban.plus/
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